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Evw dev duatunwverat avapovn OLKOVOULKNG avakapyng,
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OLKOVOULKWV OELKTWYV TOU VOLKOKUPLOU anod Toug
OLKOVOULKOUG OELKTEG TNG XWPAG.
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[dLwTIkN NpwToBouAia, |LWTIKOG TOPEAG WC

TLano Ta Napakarw Katd Tn VPN 6ag pnopei va anoTeAEceL OTNV mmmmm  NMAPAYOVTAG EPNLOTOCUVNG KAl
EA\ada onpepa poxAo avakapyng & dnploupyiag BEcewv epyaciac; M 0TaBepOTNTAC.

O eMXelpNOELG Kal oL ENEVOUCELG anod To
1B TIKOC TOPE QG eEWTEPLKO NAVAKELQ yLa TNV avakKapyn Kat
Enwxelpnoelc otnv EAada TNV KATanoAEUnon TNG avepyiac.
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Kepalaia ano 1o eEWTEPLKO -
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EAANVIKN EnwxelpnuatnikotnTa
[IpoonTIKEG

- H eMnvikn enwxelpnpanikdtnTa éxet peyain agia oe oxéon pe Tnv €€vn
EMNXELPNUATIKOTNTA YLa TNV KOWV®Via.

- Ou pikpopeoaieg enxelpnoeLg gepouv oupBoAko Bapog kat aia.

- Xpelazopaote eEwatpe®n npotuna EAAAVaV enwxelpnpatiy.

Ze 1L BaBuo nioTeveTe OTL KABE TUMOG sntxapncnq KAveL
auTh Tnv Nnepiodo 6,TL KAAUTEPO PNOPEL anévavit oTnv

i i Kowwvia; (% mou anavince noAu & apkeral n=993

Mikpopeoaia Mikpnh MeyaAn ATOIIKEC : Tupnpagelg - .
EAANVIKN OLKOYEVELOKN EAANVIKD ENXEPAOELS - MoAueBvikn Anpooiou - Kltéwamgs;ﬁn MKO ﬁpnuTl!)ﬁgc

Enwxeipnon Enxeipnon Enwxeipnon - EAeUBepot ENXELPNON I5LTIKOD PUH Enlxerphoeu; &
Opthog EnayyeAparieg TOpEQ Opyaviopol

Moleg evépyeleg / xapakTNPLOTLKA ouVLIOTOUV pia UNodELYHaTIKN
eNxeipnon nou dpaotnplonoteitat otnv EAAGda onpepa;

H EKE, n epyodoTikn cupnepLpopa, n anodoon gopwv Kat n eAANVIKOTNTa eival Ta oTolxela nou

KUBLOTOUV pLU EI'ILXELann I'IpOTUI'IO
Ta NpotovTa TNG va apopouv NoAAoug n-1008
avBpwnoug Kt 0XL Aiyoug
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- qed market research Greece 20

- EPEUVNTLKO epyaAeio EANGda 2.0

- door to door guvevTeUEELG

- naveAadikn kaluyn, nAkiwv 18-64 eTov
- dlaxpovika otowxeia 2009-2017




